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LESLIE BRLEC
President of the Canadian Slovenian  
Chamber of Commerce   

Our mandate at CSCC is basically to help Slovenians 
bring their businesses, their products to Toronto in 
the best possible way, with the least financial risks. 
We give advice and help to guide. We open the 
doors to you, we give you the tools, we open the line 
of communication. And then it is up to individual 
company: do you want to stick your foot in or not? 

How do we work? We sit down with you, and we see 
what your needs are. We then prepare our package 
that is tailor-made for your company. Some people 
need legal help, some need corporate structure, some 
need just help with connecting. There is no one recipe 
for everyone, and this is our strength because we 
work with each individual. For example, if you only 
need help with opening a company in Canada and not 
the other staff, we are not going to charge you all the 
other things. You only pay for what you need. 

Slovenian products are really of a high-quality and they 
could do very well in Toronto area. Quality-wise there 
are a lot of opportunities for Slovenian companies 
in Toronto. For example, furniture, food products, 
construction thing which are built very well, even 
technological things that I see. Entering to Canadian 
market with good product can be very lucrative. 

Slovenia has very strategic position, everything 
crosses here, east, west, north, south, everything 
goes through that spot. But there is a problem. 
Most people in Canada don’t know anything about 
Slovenia. Slovenian government is promoting 

Slovenia mostly in Europe. Slovenia has an amazing 
geostrategic position, but general public in Canada 
don’t know much about it. So once we spread the 
word about it, it will be different. 



2016 Summer Bulletin4

JOHN DOMA
Slovenian Honorary Consul  
General in Toronto

John Doma is the Slovenian Consul General 
in Toronto and a member of the Board of 
Directors at the Canadian Slovenian Chamber 
of Commerce. Mr. Doma was one of the prime 
instigators behind professionalization of CSCC 
and developing it into one of top Slovenian 
business clubs worldwide.

The purpose of CSCC is to promote Slovenian culture 
in Canada, because culture is always promoted 
through business. Business has always been an 
important part of cultural side of Canadian Slovenian 
community. And I felt that also not only for Canadian 
businesses to promote culture, but also reconnect 
with Slovenian businesses in Slovenia, to reconnect 
with Canadian businesses … Slovenia today is more 
open to sales in Canada, they‘ve learned a lot. 
We are looking for small businesses from Slovenia  
because now with trade and internet, it is easier to 
communicate in English, but in my days it was more 
German. Culture supports business, business supports 
culture, and I hope we are able to continue being 
connected with Slovenia, especially young people.  
Canadian businesses are very generous and I am 
hoping that Slovenian businesses coming here will 
see the opportunity. For Slovenian company coming 
to Canada it is very hard to get business. If you are 
coming from China, it is easy, if you are coming from 
US, it is easy. But nobody knows Slovenia. Canada 
is big market, and Slovenia is small market. So can 
Slovenia deliver? Slovenia is not good at selling itself. 
Slovenia has lot of good things, but don‘t know how 
to sell. Slovenian managers do not know how to tell a 
good story. Slovenians have to be proud of themselves 
and promote one another. They do a poor job that 
way. There is a sense of jealousy. 
They should be wishing everyone well. Because if your 
neighbour does well, you do well. I think Slovenia has 
to look at bigger picture. So they should get together 
and share information. Go and tell the people what 
the oppportunities are. If you collaborate, everyone 
does better. And these are the sorts of values that 
Slovenians have to get with their people and look 
outwards. 
I want to see interaction happening with smalller 
businesses between Slovenia and Canada. 

The biggest challeng for Slovenian companies is: trying 
to enter Canada. They have to understand that you 
have to communicate and stay on top of it. You can‘t 
expect to come here and then go back home and stay 
in your cage and not communicate. People from here 
they are going to call you. You have to call, you have to 
develop relationships, you have to communicate and 
ask the customers what do they want. 
Once you communicate it will take few years. It is not 
gonna happen in two or three months. And they will 
tell you what they want, you will go back home, work 
on that and then deliver it. The ocean is a big hindrance 
to come in here, but I think Canada and North America 
is looking for good products well made. And market will 
pay for it. Slovenia has to focus on doing good things: 
make something, make it well and make it last. Because 
you can‘t compete with China with labour and that. 
There is 300 million people in North America, 6 million 
here in GTA. If you can sell it to 2 percent, Slovenia is 
going to be busy. And you have to focus on it. 
For example, Slovenian wineries, they shouldn‘t be 
competing with California, Brasil, Argentina for 8 
dollars a bottle. Price it well, do a good job, and people 
will buy. 
I think Slovenia gives the opportunity for Canadian 
companies to go into European market. Slovenia has to 
show that they are open to sell products in European 
market. And then that creates opportunities. Like a 
channel, for specialised products. That‘s what they 
have to work on. And Slovenia has to show that they 
have connections. 
My message to Slovenian entrepreneurs is to come 
here and exploit the market, and you have to work on 
it. And don‘t expect something to happen in three to 
six months. But if you invest time and effort here, you 
will conquer the market. 
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SIMON PRIBAC
Executive director CSCC 

Dear CSCC Members and supporters,

It has been almost two years since I have been 
trusted the position of the Executive Director and the 
responsibility to help bring the business collaboration 
between our two homelands to a new level. First of 
all, I would like to thank our Honorary Consul General 
John Doma who made this development possible with 
unparalleled amount of support as well as our past 
president Joe Cestnik.
In the first year we established a strong platform for 
networking, referrals and education of our members 
in Canada. In the second year we are building our 
presence and network in Slovenia and helping 
companies from both sides achieve their goals of 
international expansion while still providing the 
programs and opportunities for the companies active 
locally.
We have a unique opportunity to prepare our 
internationally reaching business community for 
thriving development in the new age and you as the 
members of the Canadian Slovenian Chamber of 
Commerce are the integral part of this ongoing effort.
The Comprehensive EU-Canada Economic Agreement 
is to be ratified this year and will significantly 

strengthen economic relations between our countries 
while opening opportunities for multiple businesses 
to benefit from additional market options while 
creating additional jobs for the local communities. 
The Canadian Slovenian Chamber of Commerce is 
ready to support all efforts of companies that are 
ready and willing to take advantage of these exciting 
opportunities.
The challenges we are facing are not always easy, 
and require a lot of personal commitment as well as 
community support, but I am confident that guided 
by our values we can bring together our intelligence, 
creativity and courage and take steps o create a 
prosperous environment for our business and cultural 
endeavors on both sides of Atlantic.
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BRADWIN NIBLOCK
Senior Trade Commissioner 
Embassy of Canada, Budapest

Think Canada!
Canada is open for business and welcomes trade, investment and 
innovation opportunities with Slovenian companies. Canada provides a top 
performing economy for business to grow and succeed fiscal strength and 
a stable financial system, and a low cost, low tax business environment.  
Canada’s status as a member of the North American Free Trade Agreement 
also offers preferential access to a North American market of over USD 20 
trillion and more than 480 million consumers.
The Canada-EU Comprehensive Economic and Trade Agreement (CETA) is 
on track to be ratified and implemented by 2017. CETA is the gold standard 
of free trade agreements and is by far the most comprehensive trade 
agreement ever negotiated by both Canada and the EU. CETA will eliminate 
tariffs on almost 99% of all tariff lines, dismantle barriers to investment, 
public procurement labour mobility and services, and will help create 
exciting opportunities for Canadian, EU and Slovenian companies.  
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DR. MARJAN CENCEN
Ambassador of the Republic of 
Slovenia in Canada

Slovenia – sustainable and vibrant economy
Throughout history, the area of modern Slovenia 
that lies in the heart of Europe was at crossroads of 
routes leading from east to west and from north to 
south. All these diverse influences helped to shape its 
character. Today this can be seen in Slovenia‘s cultural 
diversity, cosmopolitanism and daring exploratory 
spirit of its people, vibrant economic activity as 
well as in the valuable contributions of Slovenian 
scientists to the worldwide wealth of knowledge. 
Progress and assertiveness are driving forces of our 
economic activities, based on green energies and 
organic development. Our main distinctive asset in 
terms of economy and development is well preserved 
environment. Slovenia develops its economy in 
unison with nature. Good results achieved by 
Slovenian companies are due to competitive 
advantages, such as the traditional hard-working 
character of Slovenian people, its highly educated 
human resources, reliability and innovativeness, 
an internationally oriented economy, high-quality 
industrial design and well-developed infrastructure. 

Slovenia and Canada maintain close bilateral ties 
also through strong and well-developed EU-Canada 
relations. We are convinced that the new EU-Canada 
Strategic Partnership Agreement and Comprehensive 
Economic and Trade Agreement mark the beginning 
of a new, even more dynamic chapter in our relations. 
As an EU member state, Slovenia welcomes the 
conclusion of negotiations for the Comprehensive 
Economic and Trade Agreement (CETA) between the 
European Union and Canada. 

At present the trade volume of 127 million EUR in 2014 
is below capacity. In the first nine months of 2015, 
the value of bilateral trade was 74 million EUR, which 
is a 10% decrease on the same period in 2014. In this 
period, Sloveniaʼs exports to Canada were worth 48 
million EUR (+15%), while the imports from Canada 
amounted to 26 million EUR (-36%). Despite the data 
showing positive trends in some fields, the potential in 
bilateral economic cooperation between Slovenia and 
Canada is yet to be unlocked. Slovenia would welcome 
enhanced economic cooperation with Canada. 
Bilateral economic ties offer exciting prospects. 
Opportunities are opening up in areas such as the 
automotive industry, transport, logistics, energetics, 
green technologies, biotechnology, nanotechnology, 
tourism, and the food and wood processing industries. 
Slovenian companies which have achieved global 
success primarily stem from services sector, including 
IT as well as pharmaceutical and car sectors.  
There are some companies of Slovenian origin that 
operate in Canada, i.e. a subsidiary of the Litostroj 
Power called Litostroj Hydro. Its most successful 
product in Canada is a turbine type Saxo. Hydro 
Quebec is one of the main buyers and with 35 
thousand MW of installed capacity among the largest 
producers of hydropower in the World. Also present 
on the Canadian market are Elan Sports, which 
manufactures sports equipment, including skis, and 
Interblock Casino Products Canada, a manufacturer of 
electronic-controlled slot machines for gambling. In 
Slovenia, Adria Airways Tehnika, d.d. is working closely 
with the Canadian aircraft manufacturer Bombardier 
as the regional maintenance hub for „Canadair 
Regional Jet“ in Europe. But we would like to see more 
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in the future. Slovenia is also interested in Canada‘s 
experience in PPP, which is becoming the new model 
for financing some projects in Slovenia. 
Foreign direct investment and the privatisation of state-
owned companies are key priorities of the Slovenian 
Government. The privatisation of some enterprises 
has already been concluded, while the bidding for 
several enterprises remains open. Foreign investors 
are most welcome to remain actively involved in the 
privatisation process, and we hope that in the coming 
years, Slovenia will also attract Canadian investors. 
Investing in Slovenia is not limited to privatisation, but 
offers different opportunities such as greenfield and 
brownfield investments, mergers and acquisitions, and 
strategic partnerships. 
Slovenia has a liberal foreign investment regime in its 
legislation and does not distinguish between foreign 
and domestic investors, but between residents and 
nonresidents. It accepts the principals of OECD Draft 
Convention on protection of Foreign Property of 1967 
and the repatriation of capital and transfers of profits 
are free after the payment of tax duties and other 
obligations. The movement of capital is fully liberalized 
and in line with EU rules. Companies, established 
or purchased by foreign nationals in Slovenia, have 
the same property rights as companies established 
by domestic persons. That is why they may own real 
estate without limitation. Since Slovenia‘s accession 
to the EU, its citizens and legal entities may freely 
and unconditionally invest in and acquire real estate 
in Slovenia and after 2010, when Slovenia became 
OECD member, the same regime applies to citizens 
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and legal entities of other OECD countries, including 
Canada. In an effort to give impetus to foreign direct 
investment, expected to boost the country‘s economic 
development, Slovenia has developed an incentive 
system: the creation of new jobs, the transfer of 
new technologies and know-how, and outsourcing 
opportunities where the local companies would get 
new business partners. 
Tourism in Slovenia is oriented towards developing 
destinations with varied and high-quality offer. Our 
country is still a relatively undiscovered part of Europe 
for Canadians, that is genuine, authentic and richly 
traditional, but also modern, innovative and easily 
manageable by destinations. Opportunities for active 
vacationing include mountaineering, trekking, cycling, 
swimming, spas, rafting, kayaking, sailing, golf, hunting, 
fishing and others. Relatively short distances are an 
advantage since one can enjoy Alps, Pannonian plains 
and Mediterranean Sea in one day. Due to cultural 
crossroad location Slovenia offers incredibly various 
culinary that includes world class wines from three 
different geographic regions. Two of them were again 
declared among the top 100 wines of the world. Some 
of Slovenian wines are available in Canada. If all this 
is combined with legendary hospitality of Slovenian 
people, a visitor can enter a whole new undiscovered 
world that is difficult to resist.  To promote Slovenia as 
an attractive tourist destination, Slovenia successfully 
participated in the International Tourism and Travel 
Show in Montreal in October 2015. 

Dr. Marjan Cencen



2016 Summer Bulletin8

CANADA, YOUR OPPORTUNITY 
TO DISCOVER
WHY CANADA?
One of the best destinations in the world for doing business
36 million market 
Attractive business environment with developed infrastructure
Strong economic growth
High purchasing power
Toronto is one of world’s financial capitals 
Easy access to Canadian and US market
Business friendly taxation
One of the best countries for living 

Canada in brief
Area: 9,984,670 km2 / 3,854,085 sq mi 
Population: 36 million 
Capital: Ottawa (883,000 inhabitants) 
Largest city: Toronto (6 million people – metro area) 
Other major cities: Montreal, Vancouver, Calgary, Quebec City, Edmonton, Hamilton 
Official languages: English, French  
Languages spoken: Spanish, Italian, German, Chinese

 
 

PROVINCE OF ONTARIO: second largest province 
by area and most populous province in Canada  
(40 percent of people) 
Cities: Ottawa (capital), Toronto (most populous 
city), Hamilton 
Economy of Ontario: finance, banking, mining, 
car production, steel industry, forest products 
industry, manufacturing industry, tourism, food 
industry, IT centres (e.g.: area between Toronto 
and Waterloo is the world’s second largest 
innovation corridor after Silicon Valley) 
Also: excellent transportation links to the USA and 
the inland Great Lakes

WHY TORONTO? 
Business center of Canada 
Economically stable  
GDP $323 billion (€ 223 billion) 
Average income per capita $70,000 (€ 48,000) 
Competitive business environment – Toronto is fourth 
city in the world regarding  
taxation - competitiveness and business opportunities 
Highly-developed transport infrastructure 
Diverse market with high-growth potential
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ECONOMY OF CANADA
Canada has the 11th (nominal) or 15th largest (PPP) 
economy in the world (measured in US dollars at market 
exchange rates). Canada is a member of OECD and 
Group of Seven (G7). Thanks to it’s successful economy 
Canada is considered one of the wealthiest nations in 
the world. Its economy is dominated by the service 
industry (it employs about three quarters of Canadians), 
it has a strong logging and oil industries and a sizeable 
manufacturing sector, with the automobile and aircraft 
industry being especially important. Canada also has one 
of the largest commercial fishing and seafood industry in 
the world. The country is also one of the global leaders 
in the entertainment software industry. 
Business service represents the second largest portion 
of the service sector in Canada. Its major branches are financial services, real estate and communication 
industries. This part of the economy has been rapidly growing in recent years. It is largely concentrated in the 
major urban centres, such as Toronto, Montreal and Vancouver. Canada’s banking system is considered one of 
the safest in the world. It is dominated by six major ‘chartered’ banks (e.g. TD Bank, Scotia Bank …) and other 
financial institutions are very present and active, such as Credit Unions, Trust Companies, Insurance Companies. 

NATURAL RESOURCES
Canada is blessed with a vast wealth of natural resources, 
which contributes significantly to its national economy. 
Resource industries play a critical role in delivering jobs, 
growth and prosperity for Canadians. 
Some interesting facts: 
1.8 million jobs accounted by natural resources
20% of nominal GDP accounted by natural resources
$259-billion (€179-billion) are valued Canada’s natural 
resource export 
Over $700 billion (over €480-billion) worth of investment 
in natural resources projects are under construction or 
planned in over the next ten years  

Source: Natural Resources Canada 

CETA
The Canada-European Union Comprehensive Economic and Trade 
Agreement (CETA) will create jobs, open new markets and unlock new 
opportunities in Europe for the benefit of Canadian workers and businesses 
in every region of our country. CETA is a 21st-century, gold-standard 
agreement and is Canada’s most ambitious trade initiative ever.

Source: Government of Canada

CANADA AND EU
Canada’s historic and cultural ties with the European Union (EU) make it an ideal partner for a comprehensive 
and ambitious free trade agreement. The EU, with its 28 member states, 500 million people and annual 
economic activity of almost US $18 trillion ( €16 trillion), is the world’s largest economy. It is also the world’s 
largest importing market for goods: the EU’s annual imports ( US $2.3 trillion or €2 trillion) are worth more than 
Canada’s total gross domestic product (GDP), which stood at US $1.9 trillion (€1.7 trillion) in 2013. Reducing 
and eliminating tariff and non-tariff barriers will make Canadian products, technologies and expertise more 
competitive in the lucrative EU market and benefit businesses of all sizes, as well as workers and their families.

Source: Government of Canada
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36-MILLION MARKET
The Canadian market of 36 million people is a great opportunity for Slovenian companies who wish to do business 
internationally. The Canadian market offers a high purchasing power and the consumers value quality products and 
services. The after sales support is very important. Since  Canada is culturally very ‘European’, this resemblance may 
help a little, though a cultural habits and business mentality must be taken into consideration when doing business 
with Canadians.  

Easy accessible very vibrant 36 million market  
Easy access to US market (NAFTA) 
Culturally very resembling of Europe 
No language barriers (English, French)
Unemployment rate: 7.1% (forecast: 6.9%) 
Youth unemployment rate: 13.1% 
Average salary: 24$/hour  
Minimum salary: 11.25 $/hour 
Source: Trading Economics

CANADA IN DOING BUSINESS RANK
14th in Doing Business Overall Rank
Income Category: OECD High Income
Starting a Business: 3rd place out of 189 countries
Paying Taxes: 9th place out of 189 countries
Trading Across Borders: 44th place out of 189 countries

Opportunities are in the 
following industries: 
Aerospace
Automotive
Bioproducts
Biopharmaceuticals
Business services
Chemicals and Plastics
Digital Media
Financial Services
Functional Foods
Machinery and Equipment
Medical Devices
Mining Industries
Oil and Gas
Renewable Industries
Software

Industries employing most  
people in Canada: 
Financial Industry
Education
Science and Engineering Services
Health
Food Industry
Wholesale and Retail

Wireless Communications 
Industries, where Canadian  
companies are looking for 
partners in Europe:
Machinery and Equipment
Life Sciences
Oil and Gas
ICT
Renewable Energy

Canadian GDP growth: 
2015: 1.18%
2016 forecast: 1.99%
2017 forecast: 2.33% 
GDP 2016: 1.785 trillion US $ (1.59 trilion€)
current GDP per capital: 45,400 US $(40,000 €)
government debt to GDP: 88%
Source: OECD

Canada’s largest economic 
partners:
USA
China
UK
Mexico
Japan
Germany
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PERSONAL NET INCOME
Consists of your personal income, reduced for: 
Canada Pension Plan
Employment Insurance
Provincial Healthcare
Federal and Provincial Income Tax  
(depends on how high is your income)

TAXES
Canada is ranked number 9 at World Bank’s Paying Taxes 2016 research study, which gives in-depth analysis on tax 
systems in different countries. 
Its total tax rate is 21.1% of commercial profit and the taxes consists of: 3.9% of profit taxes, 12.7% of labour taxes 
and 4.5% of other taxes. 
The number of total tax payments regarding business is 8: 1 profit tax, 3 labour tax payments and 4 other payments
Income tax: 13.9% of average worker’s income  
Social security payments: 17.6% of average worker’s income

Sources: Paying Taxes 2016; Doing Business 2016

Canada

ORDEM E PRO

DISTANCES (FROM TORONTO) 
Ljubljana: 4,318 miles (6,949 kilometers) 
Berlin: 4,028 miles (6,483 kilometers) 
Paris:  3,733 miles (6,007 kilometers) 
London: 3,554 miles (5,719 kilometers) 
Ottawa: 219 miles (352 kilometers) 
Hamilton: 37 miles (59 kilometers) 
Waterloo: 58 miles (94 kilometers) 
Montreal: 314 miles (505 kilometers)  
Vancouver: 2,108 miles (3,393 kilometers) 
New York: 342 miles (551 kilometers) 
Cleveland: 190 miles (306 kilometers) 
San Francisco: 2,267 miles (3,648 kilometers)

QUALITY OF LIFE 
Canada is a country with a very high quality of life. It is placed 
fifth on OECD’s Better Life Index globally. 
Factors that contribute to the quality of life in Canada: 
Fair payment for work performed 
A favorable ratio between salaries and cost of living
A favorable ratio between time spent in work and leisure time
Well-developed public services
Developed and well-functioning public infrastructure
Many opportunities for education
A good regulatory environment
Security
Natural resources

Opportunities for Canada in Europe:
Exports of manufactured products
Exports agriculture and agro-food products
Exports metal and mineral products
Exports fish and seafood products
Opportunities for research, innovation and 
life-sciences
Opening new markets in EU for Canada’s 
services
Opening new markets in the EU for Canadian 
Investment
Opening new government procurement 
markets in Europe to Canadian Companies
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SLOVENIA – YOUR BEST 
GATEWAY TO EUROPE 
WHY SLOVENIA?
Geostrategic position in the center of Europe  
Part of the 500-million EU market  
Business-oriented environment 
Stable investment environment 
Educated and efficient workforce  
Highly developed infrastructure 
Very good road, aerial, railroad  
and maritime connections across Europe

Slovenia in brief
Area: 20,273 sq. km / 7,827 sq. miles 
Population: 2 million 
Capital: Ljubljana (285,000 inhabitants) 
EU member since: 2004 
Eurozone member since: 2007 
OECD member since 2010
Official language: Slovenian 
Languages spoken: English, German, Italian 
 
INDICATORS 

2014 2015 2016 (f)* 2017 (f)* 2018 (f)*

GDP growth (%) 3.0 2.9 1.7 2.4 2.3

GDP (billion €) 37.3 38.5 39.6 40.6 41.9 

GDP per capital (€) 17,435 18,093 19,179 19,670 20,283 

Inflation 0.2 -0.5 -0.3 1.3 1.3

Public Debth (gross, % GDP) 80.8 81.8 82.7 

Unemployment (%) 13.1 12.3 11.7 11.0 10.3
 
*f = forecast 
Source: Umar, IMF

500-MILLION MARKET
Slovenia is an integral part of the internal EU market of 500 million people that ensures a free flow of goods, 
services, capital and people. By eliminating the trade barriers, the European Union encourages economic 
activity and enables its citizens to freely choose where to live, work, study and work.

GEOSTRATEGIC POSITION
Slovenia lies at the southern point of Central Europe, between Austria, Italy, Hungary and Croatia. In the north 
and west it has good links with the countries of Western Europe. In the southeast the country is linked with  
the Western Balkan countries with whose it has multiple trade agreements, which means access to markets 
with additional tens of millions of people.
Slovenian and foreign companies will soon be able to benefit from the advantages brought by the CETA trade 
agreement between Canada and the EU, as the document is just to be ratified after five years of coordination. 
CETA eliminates 99 percent of tariffs and will have a beneficial effect on businesses and citizens on both sides.
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X. Pan-European corridor

Mediterranean corridor

Baltic-Adriatic corridor

ECONOMY OF SLOVENIA
Slovenia is an export-oriented economy, since exports account for over 80 percent of GDP, of which three 
quarters are destined for the EU market. Slovenia’s largest volume of trade cooperation is being conducted 
with Germany and Italy, Austria, Croatia and France. Prevailing export sectors are the automotive, electronics, 
pharmaceuticals, chemicals, machinery and metalworking industries. Slovenian companies are partners and 
suppliers of some of the biggest global companies, such as BMW, Panasonic, Volkswagen, Sandoz, Renault. 
Some of the major global corporations such as Bosch, Siemens, Goodyear, Danfoss, Microsoft, Novartis 
Pharma, IBM, Raiffeisen Bank, S & T, Societte Generale, Unicredit Bank… are present in Slovenia. 
According to the study conducted by the Institute for Strategic Solutions, Slovenia is the best destination for 
foreign investment in Central Europe thanks to political stability and favorable macroeconomic forecasts. 
Investment environment in Slovenia is stable, and becoming more and more investor friendly every year 
due to the efforts by the Slovenian government. Economic growth is driven by rising exports and increased 
domestic consumption. Forecasts for this year and next year are favorable. 

LOGISTICS 
With its geographic position, Slovenia is an important traffic hub in this part of Europe. The traffic 
flows between north and south and east and west intersect here. Two important international 
transport corridors, crucial for supplying of backhaul markets flow through Slovenia: 

Baltic-Adriatic in direction (Graz)-Šentilj- Maribor- 
Ljubljana- Koper/Trieste
and Mediterranean in direction (Venice)-Trieste/ 
Koper- Ljubljana-Pragersko- Hodoš-(Budapest).

 
 
 
 

Easy Access to: 
500-million EU market 
200-million eastern markets
20-million southeast markets
and with knowledge of 
eastern languages customs
and culture

Transport in numbers per year
75 million passengers
100 million tons of goods 

Slovenia has a well developed logistic 
infrastructure. One of the main logistic 
branches is the rail transport, with 1,200 
kilometers of rail network in addition to the 
modern road network, international freight and 
passenger airports and one of the main freight 
ports in Central Europe, the Port of Koper.
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The country has three airports with regular 
international connections. The biggest airport 
is in Brnik near Ljubljana. It is connected with 
all important destinations in Europe. 
Three international airports handle passengers 
and cargo: 
Ljubljana
Maribor
Portorož
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The country constantly invests in improvement and modernization of the railway infrastructure and thus 
follows the European policy of effective transport with shifting freight from road to railway networks. 
The transport route through Slovenia represents the fastest access to Central Europe. The goods arriving 
to the Port of Koper through Suez from the Asian side reach Europe approximately seven days faster than 
through Northern European ports.

DISTANCES (FROM LJUBLJANA)
Budapest: 287 miles (462 kilometers)
Vienna: 238 miles (384 kilometers)
Munich: 252 miles (405 kilometers)
Berlin: 617 miles (913 kilometers)
Milano: 314 miles (505 kilometers)
Venice: 149 miles (240 kilometers)
Rome: 467 miles (751 kilometers)
Zagreb: 89 miles (143 kilometers)
Beograd: 331 miles (533 kilometers)
Paris: 776 miles (1,248 kilometers)
Prague: 438 miles (704 kilometers)
Warsaw: 655 miles (1,054 kilometers)
London: 966 miles (1,555 kilometers)

Bulgaria

Croatia

Hungary
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Slovenia is an ideal country for foreign direct investment.  Its advantages are the quality infrastructure, 
exceptional consecutiveness and knowledge of regional markets and quality, highly educated workforce. 
Slovenian governments are very favorable towards foreign direct investment in the country and can offer a 
number of incentives. 
Slovenia is very focused on education, gaining new knowledge and 
research and development, which represent a lot of added value, which 
is particularly true for information and communications technology, 
pharmacy and natural sciences sectors. Thanks to a good education 
system and a general interest in technology and innovation Slovenia 
can offer a highly educated and motivated workforce. 22 percent of the 
population has a university degree; almost 60 percent of the population 
has completed high school. 40 percent of the population between 30 

WHY INVEST IN SLOVENIA?
- Business-friendly environment
- Quality infrastructure
- Quality workforce
- Government incentives
- Connections with 500-million 
EU market and regional markets

Road network in Slovenia: 
Roads total: 38,900 kilometers 
Motorways: 677 km
Highways: 819 km
Trunk roads: 5,135 km
Local roads: 13,372 km
International E-roads (of all roads): 728 km

GDP in € per person employed per year (2014),  Source: IMF
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WORKFORCE FACTS: 
Capable of work: 926,000
Average salary: 1.593€ 
Minimum salary: 790€
Public holidays: 11 days per year
Source: SURS, Eurostat

WORKFORCE IN SLOVENIA: 
- Technologically-minded 
- High work-ethic
- Corporate loyalty
- Very well educated

and 34 years of age has completed post-secondary education. The population in Slovenia has a high degree of 
computer literacy. In Slovenia, at least 70 percent of the population is able to communicate in two languages. 
The foreign languages spoken most are English, German, Italian, Croatian.

TAXES
Corporate Income Tax: 17%
Corporate Tax Relief: 100% of the amount 
invested in R&D, up to 40% of the investment in 
equipment and intangible long-term assets
Personal Income Tax Rates (progressive):  
16%, 27%, 41%, 50%
Sales Tax Rate (= VAT): 9.5% (reduced rate for 
basic goods), 22% (standard rate)
Social Security Rate: 38.2% (22.1% for 
employees, 16.1% for companies)
Property Tax: 0%
Immovable Property Transfer Tax: 2%

INTERNET ACCESS
At the end of 2015 there were almost 600,000 
broadband connections in Slovenia. 
78% households have internet access
73% of individuals regularly use internet 
39% of individuals regularly buy staff on the internet
41% of companies have a biz-profile on social media
Source: SURS

QUALITY OF LIFE
Slovenia is on the 25th place on the 
international index of global quality of life. 
Factors that contribute to the quality of life 
in Slovenia: 
Safety: Slovenia is one of the safest 
countries in the world 
Well developed public infrastructure and 
a wide range of public services, excellent 
health and social security system 
Exceptional natural and biotic diversity on a 
small territory. Slovenia offers a wide range 
of opportunities for spending leisure time 
in nature 
Third most forested country in Europe 
One of the water richest countries in Europe 

SLOVENIA IN DOING BUSINESS RANK
29th in Doing Business Overall Rank (six places better than in 2015)
Income Category: High Income 
Starting a Business: 18th place out of 189 countries
Paying Taxes: 35th place out of 189 countries
Trading Across Borders: 1st place out of 189 countries
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International Industry Fair 2017 Slovenia 
A venue where most business deals in the region are made  

Every two years the most important manufacturers, key brand owners in the area of toolmaking, 
machine manufacturing, welding and cutting, materials and components as well as advanced 
technologies gather on the largest Slovenian showground to feature new trends and innovations 
for the manufacturing industry. International Industry Fair is the largest and most important 
trade fair in the South-Eastern European (SEE) region featuring the above sectors. Not only it is a 
trade fair for everyone that counts for something in the industry in Europe and beyond, but also 
for those who would like to make new business deals and promote their products and services. 

In 2017 the International Industry Fair organized by the leading Slovenian trade show organizer 
Celje Fair PLC will be held from 4th to 7th April. The challenges of the Fourth Industrial revolution also 
known as Industry 4.0 will be at the forefront of the main exhibition. 

The industry fair prides on great exhibi-
tor loyalty. Most exhibitors make a con-
crete business deal already on the show-
ground so the number of those pledging 
to return is always very high. The visi-
tors, too, express nothing but satisfac-
tion with the featured offer and mostly 
say the trade fair has met their expecta-
tions therefore the percentage of return-
ing visitors who promise to attend the 
next edition already on the showground 
during the event is also very high.

International Trade and Business Fair 
The best review of Slovenian and South-Eastern European economies

MOS, the largest trade show in the Celje Fair 
PLC portfolio, held every year in September 
is the best review of the economy as a whole. 
In 2016 they are organizing the 49th trade 
show in a row taking place in Celje from 13th 
to 18th September. MOS is the largest trade 
and business event in the wider region where 
new business deals and strategic partnerships 
with new markets thrive. It is an excellent op-
portunity to make business contacts interna-
tionally as every year a great many countries 
from all over the world prepare group presen-
tations featuring their economies.



www.ce-sejem.si CELJSKI SEJEM

INTERNATIONAL

The next trade fair will be held on 
the Celje Showground in April 2019

Indu�ry
fair

2017
Celje Showground

Slovenia
4th – 7th April 2017   

FORMA TOOL – Toolmaking and Ma�ine Manufacturing

WELDING AND CUTTING   
MATERIALS AND COMPONENTS   
ADVANCED TECHNOLOGIES
New concept for the new indu�ry needs, for the new indu�rial revolution. Indu�ry 4.0  
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Behind MIK from Vojnik, one of most successful and 
recognized Slovenian companies stands the name 
of its founder, owner and the CEO Franci Pliberšek. 
MIK is the leading Slovenian manufacturer of 
builders’ carpentry and joinery and ventilation 
systems and one of the best manufacturers of doors 
and windows in Europe. Pliberšek started realizing 
the idea of having his company 26 years ago 
during his studies of architecture. First him and his 
colleagues started manufacturing picture frames, 
but by the late 90s they expanded the enterprise 
to manufacturing of windows and doors. They set 
themselves a goal: become the best in what they 
do and offer a better quality of living to the people 
with their products. In 2006 they were already the 
leading manufacturer of builders’ carpentry and 
joinery in Slovenia and one of the best in Europe. 
They reached the new milestone in 2010 with 
development of the innovative ventilation system 
MIKrovent, which constantly brings fresh air into 
the spaces and thus improves the quality of living. 

Behind MIK’s technology of manufacturing of 
builders’ carpentry and joinery there is 114 
thousand hours of dedicated engineering work. 
Numerous awards attest to the quality of their 
products: 

• The Golden Guild – given by the Chamber of 
Crafts and Small Businesses of Slovenia, 

• Golden award of the Celje Fair, 

• Seal of Quality in construction industry for 
the MIKrovent ventilation system, 

• Seal of Quality in the construction industry 
for RAL mounting system,

• and last, but not least EFQM – European 
Award for Business Excellence. 

With 300 employees and highly trained external 
contractors, MIK is today a globally reaching 
company: their innovative solutions are being 
installed in Europe, Asia and in the Middle East. 
For the last two years their products can be also 
purchased in Canada, where, according to Franci 
Pliberšek is an excellent opportunity for Slovenian 
companies. He told us why it is like that and how 
MIK works on the Canadian market. 

Mr. Pliberšek, how do Slovenian company and 
business practice go hand in hand in Canada, which 
is almost 7000 kilometers (3700 miles) away?
Distance is not a problem today, but Canada is 
generally a very good fit for doing business with 
European states. There are many similarities and to 
us Europeans it is culturally very close due to history. 
I feel close to Canada on the personal level as well; 

FRANCI PLIBERŠEK
CEO of MIK from Vojnik, Slovenia 

»Business people think of Canada, this 
market is an excellent opportunity for your 
products and services« 
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I had an uncle who lived there for 62 years. I visited 
the country for the first time in 1985 and many times 
since then. I started to simply really like this country. 

When did MIK enter the Canadian market? 
We started expanding our business into Canada 
two years ago. It took some time for us to develop 
contacts with the business network, present ourselves 
to the business partner and earned their trust. 

What do you offer to the Canadian market? 
We offer our products and services. These are 
high quality builders’ carpentry and joinery and 
MIKrovent ventilation system. We are specialized in 
renovations of hotels and business buildings to gain 
higher energy efficiency.  Currently we run three 
such projects in Canada. 

What kind of projects are these? 
We are renovating the Best Western Hotel in St 
Catharines and Slovenian retirement home Dom 
Lipa in Toronto. In Toronto we are also opening our 
showroom where the customers will be able to see 
and test our products and the benefits they bring. 
We are opening the showroom in cooperation with 
a Slovenian who left to Canada a few years ago and 
started his business there. 

How does a person do business in Canada? What are 
the business demands on this 36-million market? 
What should Slovenian business people who wish to 
enter the Canadian market be careful of?   
The regular business rules apply in Canada as well. 
You always have to present the benefits of the 
products you are offering to the customers. I will tell 
you about MIK. We always present the customers 
how they will benefit if they choose our company 
for their buildings renovations. We also offer 
tailor-made projects for demanding high-quality 
new developments. This is a higher level of quality 

custom made for the client. This brings a lot of 
added value for the customers and users. And all this 
has to be offered at an affordable price.  

Where is added value for the investors, such 
as hotels and business buildings who decide to 
renovate the premises? 
Investors save with heating and energy consumption 
with our products. The savings are visible already 
in a few years and can be measured in substantial 
funds. We can divide the renovations of hotels and 
business buildings into three steps. First we do the 
thermo vision; this is an overview of efficiency of the 
thermal envelope of the building. We also measure 
the noise that comes in from the outside. This is 
followed by the second step: offering solutions.  We 
offer retrofitting three hotel rooms. Part of this is 
the plug-and-play ventilation system MIKrovent. 
Then we conduct measurements in the two rooms 
– the unrenovated one and the one renovated by 
us and we measure the benefits resulting from our 
solutions. The measuring is conducted by us as 
well as by the customer through their independent 
measuring contractors. We then compare the results. 

»The price is important. The buyer must get the 
goods at an affordable price. It is important, 
what kind of savings there are with the energy 
consumption. In case we lower the CO2 emissions, 
how many trees will we save? We are striving 
towards ensuring the best possible sense of well 
being in the space. We put a lot of attention on the 
sense of well being of people indoors. The research 
shows that people spend 80 percent of their time 
indoors. There is also the noise which is the biggest 
pollutant in the environment. We have solutions for 
all the mentioned.«
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The customer gets a proof that we realize what we 
promise. The third step is the analysis. Here the 
investor can see what the price will be and what will 
be the benefits from the investment. You must know 
that everyone invests to save; this is why you have to 
clearly present how they will benefit from that.  

Are the hotels and business buildings losing 
business during the renovation times? Drilling and 
hammering aren’t too pleasant for the guests.  
No, because we have developed a very useful 
solutions for such cases. A system of renovations 
of buildings in downtowns where they must be 
functional 24/7.  We only renovate the part of 
the building that is not busy and we don’t affect 
the functioning of hotels and business units. 
We only do the renovations in three floors at 
the time. We move floor to floor every few days 
and renovate the building this way. We only 
need one single elevator. We work from 9am to 
6pm. The hotel operates normally during these 
times. The thing with the hotels is that 10 to 15 
percent of the capacity is always free. We take this 
inconsideration, so we can renovate and retrofit 
the hotel on-key while it is fully functioning.

Wheat is the added value for the users of the 
spaces where you install the builders’ carpentry 
and joinery and the ventilation systems?  
The most important thing of all is how people feel 
in the space. What kind of air are they breathing? 
The data by the World Health Organization shows 
that people spend 80 percent of their time indoors. 
We put a lot of emphasis on wellbeing in the indoor 
spaces. The air affects our work efficiency and our 
learning ability. The next thing is noise, which is 
the largest pollutant in the environment. Another 
important factor is the building safety and of course 
energy savings followed by a sense of wellbeing 

ensured by a better climate in the space.  We offer 
solutions for all the mentioned factors that affect the 
quality of living.   

You say your company MIK is better from others. 
Why?  
90% of our competition’s energy consumption 
results 3 years after retrofitting the building are 
between 60 and 70 kWh/m2. We can reach the 
energy consumption rate around 30 kWh/m2. The 
first closest competitor has 46 kWh/m2. Recently 
someone reached 38 kWh/m2. We are far ahead 
of our competition. Why? Because we offer 
solutions combined with knowledge. This is the 
key. We have good, quality suppliers. We have a 
good manufacturing line. We have good installers. 
We wouldn’t be as successful without all of that. 
Organization of the work process and dividing the 
work into individual phases. Together there are 
8 phases, conducted by highly trained engineers 
and technicians. This separates us from the 
competition. This is the only right solution if your 
are working on tailor-made projects. Our mission is 
to provide the long-term satisfaction, warranty and 
after-sales activities.

You say that you wouldn’t make it in Canada 
without the help of the Canadian Slovenian 
Chamber of Commerce. 
That is right. During one of visits to my Canadian 
relatives I had an opportunity to get acquainted 
with the Slovenian Consul General in Canada 
John Doma and other people from the Canadian 
Slovenian Chamber of Commerce. Members of the 
Chamber are successful entrepreneurs of Slovenian 
background in Canada and are very active. They 
are striving towards strengthening of the economic 
cooperation between Canada and Slovenia. The 
Chamber helped our company significantly during 
our preparations to enter the Canadian market and 
with establishing the business contacts that lead to 
successful business deals in Toronto. 

»The World Health Organization recently 
published that people spend 80 percent of time 
indoors. It is known that the quality of air affects 
learning, while the temperature affects the 
productivity of an individual. With MIK windows 
and doors and with plug-and-play MIKrovent 
ventilation system, we ensure the most adequate 
temperature and constant air circulation in the 
space. We also improve the safety. Our windows 
and doors systems are safe and reliable.«
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1. Get to know the market.  
Find out how the market works and what its needs 
are. It is important to know what you can contribute 
to the market, how you can offer better faster and 
cheaper product/service than the competition. 
Without that you haven’t done your work right.

2. Try to see things from the customer’s 
perspective.  
What does the customer expect, what would they 
want to know about you. You must realize that you 
are coming from far away, so you have to clearly 
present all the most important information about 
your business. Find a local partner, so the customers 
can communicate with them. Our story was like that 
as well. Today the Canadian customers can see our 
products in our local showroom and try them out. 
Canada is generally very open to doing business with 
Europe, as its culture is very close to European. 

3. What is good for the customers and 
when does the investment pay off.  
The North American market is primarily interested 
in what is good for the customers and when 
does the investment return. In the past they had 
experience with a lot of questionable quality 
products, mostly from Asia, so this is very 
important for them. Safety plays a big role as well, 
so they are giving it a lot of attention. 

4. You dedicate most of your time to your 
business.  
A general rule in the North American market is that 
you spend 80 percent of your time on business and 
20 percent on bureaucracy. This is quite opposite to 
the experience in Slovenia. Consider that when you 
allocate your time. 

5. Local partner/representative.  
If you wish to penetrate the Canadian market there 
is no time for over thinking. You must get on the 
plane, fly to your booked meetings and convince 

your potential partners who you are and what you 
offer. It is good to find a local partner who will be 
available for aftersales, service or maintenance. It is 
very important to have an actual local representative 
on the market. 

6. Canada is a good fit for Slovenian 
companies, the Slovenian community can 
help a lot.  
I recommend connection with the Canadian 
Slovenian Chamber of Commerce as it can provide 
significant help with finding opportunities and 
supporting your company’s entry to the Canadian 
market. Out of my own experience I can give a lot 
of praise to John Doma, Simon Pribac and others 
who helped organize our meetings in Canada and 
made it possible for us to enter the Canadian market 
within a year. The Slovenian community in Canada is 
very strong and wishes to help entrepreneurs from 
Slovenia. 

7. Only with an excellent product.  
You must enter the Canadian market with an 
excellent product that will prove to be beneficial for 
the Canadian user. Otherwise don’t bother going 
there. If you succeed on the 35 million Canadian 
market, this is a great starting point and opportunity 
to later enter the even bigger US market. 

»Do not forget: what matters are the benefits 
for the customer, the lifespan of the product 
and aftersales, so the relationship you keep 
with the customer after they have already 
bought your product.«

SEVEN ADVICES 
TO COMPANIES WHO WISH TO DO  
BUSINESS IN CANADA 

by Franci Pliberšek
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Luka Koper, port and logistic system, d.d. is 
a public limited company which develops 
and manages the Port of Koper, the only 
Slovenian seaport of very strategic interest. 
The company operates all 12 specialized 
terminals in the multipurpose port, 
handling all types of cargo: containers, cars 
and Ro-Ro, various general cargo products, 
dry bulk, liquid bulk and passengers. The 
total throughput of the port in 2015 was 
almost 21 million tons, including 790,000 
TEUs and 607,000 car units, making Koper 
the largest container terminal in Adriatic 
and the third largest car terminal in the 
Mediterranean. 

The Port of Koper has a strategic geographic position 
in the North Adriatic region and therefore important 
opportunities for servicing its Central European 
markets. It represents the shortest link from the Far 
East via Suez to Europe with a distance that is about 
2,000 nautical miles shorter compared to other 
North-European ports and consequently enabling 
around 5 days shorter transit time. The consequent 
advantage is the optimization of the whole supply 
chain, making it more efficient and lean, with 
substantial cost and time savings for the customer.
The majority of the port’s throughput is destined 
for the hinterland countries, namely: Austria, 

PORT OF KOPER 
The shortest route to the heart of Europe 

Hungary, Italy, Slovakia, Czech Republic, Germany 
and others. Port’s connectivity shows a very high 
dependency on railway support as 60% of all cargo 
handled in the port is transported by rail with 
daily container trains departures to main business 
centres in central Europe. Maritime connections 
include Mediterranean feeder and other short sea 
trade services. Koper has especially good container 
connections with Far East and South-East Asia, with 
weekly arrivals and competitive transit times.
The main development focus will be on containers 
and cars, however the multi-purpose nature of the 
port will be preserved. The development plan of the 
Container terminal anticipates the extension of Pier 
No. 1 and the construction of new facilities, enabling 
an annual throughput of 1.3 million TEUs by 2020.
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Jure Zdešar and Andraz Nanut are long term business 
partners. Andraz is a specialist for execution of installment 
of acoustic elements, while Jure is specialized in the 
manufacturing aspect. Andraz has been looking for 
business opportunities abroad for many years and has 
finally chosen Canada. »We were in regular contact. 
Then one day he suggested that we should start with the 
promotion and sales of the acoustic elements in Canada. 
He found out that there is quite a void on the Canadian 
market in that regard. First I didn’t believe him that such 
technologies aren’t wide spread in Canada, but later on I 
realized he was right.«
They started to explore the Canadian market, study the 
legislation, get acquainted with rules and regulations. »In 
January 2015 we had our first public presentation at the 
Design Show in Toronto. The feedback from the visitors 
was phenomenal! I have 20 years of experience with 
similar trade shows around the world and I can say that the 
response at this one was the best. This gave us courage to 
go ahead. We decided to open an office, warehouse and 
our own showroom. «
»The first orders followed. We started with smaller 
projects and worked a lot on commercial activities. We 
try to approach our work wisely; first we research the 
market, then we make decisions on further development 
directions. « 

What kind of market can we expect in Canada? 
»The market is enormous and very interesting. It has its 
own specifics. There are certain demands and conditions 
in place. You have to obtain all the necessary certificates; 
there is no place for copy-paste approach. Business fitness 
plays a big role on such market; you have to get rid of the 
smallness complex usually present with Slovenians. On the 
other hand, the fact that you are coming from Europe gives 
you certain advantage. Canada is flooded with Chinese 
products which don’t have a good reputation, so the 
people want to know where the product is manufactured. 
When we tell them that we manufacture in Slovenia, 
Europe, the response is positive. Canadians know about 
Slovenia. They have a lot of respect for a European 
product« says Jure. 
The Canadian team, lead by Andraz is working well. They 
are looking for business opportunities and are setting 
up the network, while getting the support from Slovenia 
in terms of know-how, supply of products, marketing 
and promotions. Andraz has the technical knowledge, 
while Jure, as a former employee of a large American 
corporation knows the way of work and thinking in the 
large companies they are talking with in Canada. Because 
this means cooperation between two locations which are 
many thousand kilometers away, the reaction time is very 
important. One has to consider that when planning the 
production activities and delivery to Canada. 
SONICCAN offers higher price-range products made from 
highest quality and thus more expensive materials. They 
work a lot with the architects and designers. »We are 
strong, because we have a small, flexible company. We take 
what the industry offers and create custom-made products 
out of that, « says Jure Zdešar. Among their customers he 
lists companies such as Truton, Baybloor Radio, Mcintosh, 
they are talking with the University and the City of Toronto, 
even with MTV. In cooperation with MIK from Vojnik, 
Slovenia, SONICCAN is about to open a showroom at 797 
Lakeshore Boulevard East in Mississauga, where everyone 
will get a chance to test their acoustic products in person. 

SONICCAN
Canadian Slovenian business partnership:  
Andraz Nanut and Jure Zdešar

»SONICCAN and Varion are strategic partners 
from Canada and Slovenia mutually cooperating 
in  manufacturing, distribution and installment 
of higher price range custom-made acoustic 
elements, made from high-quality materials. 
SONICCAN’s entering of the Canadian market 
started with the public presentation at the IDS 
– Interior Design Show fair in Toronto in January 
2015 where it received a very good feedback 
from the visitors« explains Jure  Zdešar, who 
is managing the »Slovenian« part of the 
partnership in Ljubljana, while Andraz Nanut 
manages the Canadian part in Toronto.
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SAŠO JALŠOVEC
A Slovenian businessman who successfully  
works with Canada on distance
Sašo Jalšovec is the owner and CEO of company Mobinet from 
Ljubljana, providing services in publishing, graphic and website 
design. Mr. Jalšovec conducts his business in Slovenia and 
abroad including providing services for the Canadian market for 
the last five years. 

What kind of business do you do in Canada? 
In Ontario we have quite a few business partners and 
we take care for the services that are essential for 
every business: promotion materials, publishing and 
websites. All the mention can be done on distance. The 
modern online environment enables us to do so. Of 
course there also has to be a good amount of mutual 
trust between the business partners.

Why is Canada a good business 
environment for working on distance? 
Canada is a highly developed North American market 
where working on distance is already a regular part 
of the business practice. A partial reason for that is 
the geographical size of the market. It is not unusual 
for someone from Toronto to perform services for 
someone from Vancouver, which is almost the distance 
between Canada and Europe. Such kind of business 
practice is not foreign to Canada and this opens 
opportunities from companies from other parts of the 
world, including Slovenia. 

Which are the things one must be careful about 
when working with partners on distance?
In the first place this is the choice of the business 
partner. Every beginning is hard and one of the parts 
of this demanding process is establishing the mutual 
trust. It is good to know the partners’ needs and 
expectations, it is also necessary to understand how 
their business system works.

How does one start to work with Canada 
over the internet? How do you establish the 
first business contact? 
A limited amount of offers are available over the 
internet, but you have to be aware of the fact that the 
competition for such opportunities is enormous, not to 
mention the possibilities of bad business practices. One 
of the better and also safest ways to get to know your 
customers and the Canadian business environment is 
attending specialized events and visiting companies 
working in the target field in Canada. Of course this 
takes time and financial investment.

How does one introduce themselves to the 
potential business partners online?
A good online presentation is a must, hopefully 
it is crafted in a similar way the North American 
competitors would put it together. Our perception of 
the business does not mean things will be the same 
on the other side of the ocean. It is important to invest 
time in research and gathering information from the 
market you are targeting.

Do you need to meet your potential 
Canadian partners in person if you want to 
conduct business with them?
Modern trends are leading towards non-personal 
relations and the personal connections are already not 
needed anymore for certain fields, especially if this is 
just a one-time project. But if you would like to develop 
al longer term business relationship with someone, the 
personal connection becomes very important.

What is the right kind of business 
correspondence to be conducted with 
Canada? What do Canadian companies 
expect from their foreign partners?
The correspondence must be primarily operational and 
precise. It is expected for the tasks to be performed 
within the agreed timeline and at a competitive price.

Is it hard to prove the reliability and 
references of a Slovenian company? What is 
the best way to go about this? On the other 
hand, how can you check the references and 
reliability of your Canadian business partner?
Trust between business partners is being built through 
cooperation and there is nothing unusual about the 
initial caution in the first stages of establishing of the 
business relationship. This is the basic guide to follow. 
If you need to officially check your Canadian partner’s 
business reliability, you will need to hire a Canadian 
accounting consultant or a company working in the 
field of accounting.
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Get the finest 
              of sLOVEnia 
      by Impulse Travel:
• Specialized in delivering an unforgettable gourmet experience.
• Taste the wines from Slovenia‘s finest vineyards in Štajerska and Primorska.
• Fly fishing trips and action-packed rafting and canyoning in the emerald Soča river.
• Hike in the scenic Alps and swim in the Adriatic sea, all in the same day.
• Relax body and mind in a natural spa.
• Visit the magical Postojna caves and meet the incredibly  

rare baby dragon salamanders.
• Book your tailor-made tour of Slovenia now! 

Slovenia invites you to discover its  
          natural beauty and gourmet wonders!

Contact
email: info@impulse-travel.com
web: www.impulse-travel.com
fb: www.facebook.com/Impulse-travel-451031974917484/?fref=ts
phone: 00386 41 705 838
from Canada & US: 011 386 41 705 838 
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Romantic walks or a carriage ride around the lake, a trip in a 
traditional pletna boat to the idyllic church on Bled island, a 
visit to the mighty castle on top of a vertical cliff by the lake, the 
nearby ski slopes, mountain hiking trails, golf course, hunting, 
fishing– these are just some of the things you can do in Bled.

HEALTH AND WELL BEING IN SLOVENIA

Slovenia is a surprisingly diverse package. It 
has a rich and varied landscape, including 
the majesty of the high Alps, sleepy 
villages of the Pannonia flat, charming 
historic towns and cities, rolling vineyards 
producing fine wines, inviting Adriatic coast 
and a fascinating underworld of caves 
waiting to be explored. Above all, Slovenia 
is green and clean, with more than half of 
its total area under forest. 

SAVA HOTELS & RESORTS:  
AS DIVERSE AS SLOVENIA ITSELF
The Sava Hotels & Resorts group is the largest 
tourism company in Slovenia encompassing some of 
the highlight destinations of this incredibly attractive 
country: Bled, Ptuj, Moravske Toplice, Radenci, 
Lendava and Banovci. Water is the unifying element 
of all the Sava Hotels & Resorts destinations: be it 
the emerald green water of the iconic Lake Bled, or 
the wealth of natural thermo-mineral waters in the 
northwest of Slovenia.

BLED, THE JEWEL OF ALPINE 
SLOVENIA
There is only one island in Slovenia, but it is more 
beautiful and appealing than most island chains 
anywhere. It is situated in an Alpine lake, surrounded 
by picturesque mountains. If you are looking for 
something different and beautiful, for relaxation and 
inspiration, a rest or sporting activities, you will find a 
thousand possibilities  
in Bled. 
Bled, that The Forbes magazine voted as one of the 
top five most idyllic places in Europe, enjoys a prime 
location on the edge of Triglav National Park, while 
also being only a short drive from the capital city 
Ljubljana and its international airport. Bled is an ideal 
base to explore Slovenia and its major attractions.
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00386 4 579 16 00    www.sava-hotels-resorts.com  

Enchanted 
by the images 
of paradise
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• Hotels with breath-taking views.
• An idyllic resort with thermal 

springs and more than a hundred 
years of the Arnold Rikli’s healt 
resort tradition. 

• Give us three days and we’ll 
fill your photo album with 
unforgettable memories. 

• Take a dip in the swimming pools 
overlooking the Bled Castle. 

• A clever combination of 
original Alpine gastronomy and 
contemporary culinary trends.

• 7 x 7 x 7 centimetres of perfect 
harmony of tastes - the “Original 
Bled Crème Cake”.

• Here we take care of the best in  
you under the patronage of Živa, 
the Old Slavic goddess of love.

• In Bled we practise natural, 
sustainable tourism, enable green 
mobility, serve local food and strive 
for energy efficiency. 

• Sava Hotels & Resorts – the proud 
guardian of Bled swans.

Grand Hotel Toplice*****
The hotel boasts a rich history, offering 
traditional style and sumptuous comfort for 
the guests’ enjoyment and relaxation.  Grand 
Hotel Toplice  - member of the Small Luxury 
Hotels chain - has its own private lake beach. 
Inside the hotel, there are elegant thermal 
baths, that were built in 1925 around a hot 
spring of natural thermal water. Today, this 
is the only pool in Bled, in which the water 
is changed daily. In addition to the spa, 
guests may use different types of saunas and 
numerous relaxation and body treatment 
services offered by the spa, Studio Luisa. The 
hotel also has its own lido and boathouse.
There are certain experiences not to be 
missed in Bled. One of them is undoubtedly 
to enjoy the original Bled cream slice, while 
many people also never visit Bled without 
stopping for coffee in the Lake Salon at the 
Grand Hotel Toplice, renowned for the best 
views of Lake Bled. They say that thecoffee 
also smells even better there!
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SLOVENIA
Green, Fresh, Kind.

A VARIED LANDSCAPE
Mountains, hills, valleys, the Adriatic sea. Slovenia is a hidden gem which, 
though small, offers one of the most varied landscapes in Europe.

THE THIRD GREENEST COUNTRY IN THE WORLD
Almost 60 per cent of Slovenia is forest.

Logarska valley in 
Kamnik-Savinja Alps 
has been designated 
a protected natural 
habitat since 1987. 

With 60 percent of the country 
covered by forest, Slovenia 
is the third greenest country 
in Europe and one of the 
greenest in the world. Over 
a million new trees are being 
planted in Slovenia each year.  
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WATER EVERYWHERE 
Rivers, streams, lakes and thermal and mineral springs make it one of 
Europe’s most varied water landscapes.

IT IS ONE OF THE MOST BIODIVERSE  
COUNTRIES IN THE WORLD
24,000 animal species live in Slovenia

The Soča River or Emerald 
River is one of the water 
wonders of Slovenia. It 
runs through Posočje 
mountains, which offer a 
variety of opportunities for 
leisure activities.  

Chamois lives in the mountain 
world and is extremely agile 
even on the steepest slopes. 
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CHAMPIONS
The Solkan bridge is the longest railway stone bridge in the world.
A 400 year old vine grows in Maribor.
The world’s oldest wheel, dating back at least 5000 years, was found in Ljubljana.

WINTER CHAMPIONS
A charming winter landscape complemented by winning athletes.
Tina Maze, ski world cup overall winner in 2012/2013.
Peter Prevc, ski jump world cup winner 2015/2016.
Two time Stanley Cup winner,
LA Kings Center Anze Kopitar.

The old wine tree festival in 
Maribor attracts thousands 
of visitors each year. 

Tina Maze, the best Slovenian skier of all times 
who won in all skiing disciplines is one of three 
competitors in recent history who managed to 
achieve this in one single season.

Anže Kopitar, LA Kings, is the first 
Slovenian hockey player that 
played in the NHL League. With his 
team he was a two times winner of 
the prestigious Stanley cup. 

Spanning over 220 meters with a 
height of 36 meters, the Solkan 
bridge is the largest stone-made 
bridge in the world. It is a part of 
the railway link connecting Central 
Europe and the Mediterranean.  
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LJUBLJANA
Green capital of Europe in 2016, described by the Lonely Planet guide thus: »Ljubljana is already one of Europe’s 
greenest and most livable cities, boasting a friendly cafe culture by day, and vibrant nightlifeafter the sun sets.«

ONE OF THE WORLD’S SAFEST COUNTRIES
According to the Global Peace Index 2015, Slovenia is the world’s 15th safest country.

A view of 
Ljubljana from the 
Ljubljanica river. 

Ljubljana, the capital of 
Slovenia, from the air.  

Lonely Planet describes 
Ljubljana as one of the most 
lively cities in Europe, more 
than worth the tourist visit 
and experience. 

Slovenia is one of the 
safest and living-friendly 
destinations in Europe. 
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LOTS OF THINGS TO DO
Castles, museums, art galleries and many musical, sports and cultural events. This and more, year round.

FOOD AND DRINK
A wealth of traditional foods and internationally rated wines. Slovenia is a first class gourmet experience.

The Lent Fesival in Maribor 
attracts thousands of visitors 
each year.

The national opera in 
Ljubljana is part of the rich 
cultural scene in Slovenia. 

Potica with Easter eggs, a 
traditional Slovenian dish. 

Traditional Slovenian dish with black 
pudding, roast potatoes and sauerkraut. 

Fish, part of the traditional 
cuisine in the seaside areas. 

Slovenia is 
geographically 
divided into three 
wine regions and 
14 wine-growing 
districts. Slovenian 
winegrowers 
have cultivated 
45 different types 
of wines and the 
selection of top 
quality wines in the 
country is broad. 
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Business Mentality
• Business culture varies throughout Canada, depending 

on the region. Likewise, business structures are 
different, so make sure to do your homework on the 
contact organisation and the region before visiting. 
Detailed preparation prior to meetings will be expected 
and appreciated!

• Business communication is quite direct in Canada; 
there will be no need for you to decipher and read into 
messages. Emails and telephone calls should also be 
direct and succinct.

• Note that a great importance is given to respecting 
everyone‘s opinions. Regardless of rank and status, 
people expect the right to be heard and listened to.

• Decisions are not usually made until all the facts are at 
hand.

• Business hours are generally 9:00 am to 5:00 pm, 
Monday to Friday. Mornings tend to be the preferred 
time for appointments.

Greetings
• In business meetings, a handshake is the appropriate 

greeting. It should be accompanied by strong eye-contact.
• Pleasantries are exchanged very quickly. 

The Art of Conversation
• Canada is officially bilingual in French and English - do 

not forget that and be prepared to use these languages 
in meetings. An interpreter might be required.

• Note that in the province of Québec, there are 
very stringent French-language requirements for all 
commercial endeavours.

• It is considered especially rude to speak in a foreign 
language in the presence of other people who do not 
understand what is being said.

• Popular topics include sports - hockey, football, 
baseball, basketball, golf, and tennis. Generally, 
Canadians tend to be self-confident and open to 
discuss general topics.

• Try to avoid topics on conflicts between French 
and English Canada. Do not initiate a discussion on 
comparing Canada with the US. Also, do not get into 
personal issues.

Body Language
• Eye-contact is important during business meetings in 

Canada. Not making eye-contact might make the  
other person think that you are shy, insecure, or even 
insincere! 
 

• Canadians will also feel more comfortable talking 
when they can look you in the eyes.

• The usual distance between two people should be 
two feet. French Canadians, however, tend to stand 
slightly closer.

• Note that you should not wear any scent (perfume, 
strong after-shaves or hairsprays) at all! It can be a 
threat to people with asthma or allergies, which are 
common with Canadians.

• You can point using your index finger, but be careful 
not to do it at other people, as it is rude.

Business meetings and meals
• The dress code is a conservative, well-dressed 

appearance, which is very important.
• Canadians are very weather aware and dress 

according to it. It would be good to follow the 
weather yourself to avoid amused glances.

• At meetings, punctuality is a priority. For an evening 
social event, it is acceptable to arrive 15 minutes 
late, but not later than 30 minutes.

• Your business card should have both French and 
English translations.

• Traditionally, business gifts are offered after 
you close a deal. They are usually unwrapped 
immediately and shown to everyone. The best 
choice is a present from your home country or an 
invitation to a meal/other form of entertainment.

• Note - if you decide to offer flowers, be careful not 
to choose white lilies, as they are associated with 
funerals. Avoid red roses as well; they are dedicated 
for more romantic settings.

• Business lunches are usually short: with lighter types 
of food and no alcohol.

• Standard table manners apply in Canada. Be careful 
though not to start eating until everyone at the table 
has been served. 

• If you are invited out for drinks by your Canadian 
counterpart, it is wise to attend unless you have 
a very good reason for not being able to come. 
Refusals may be considered as rude or insulting. 
Plus, it is a good way of developing a more personal 
relationship!

Source: https://www.todaytranslations.com/doing-
business-in-canada
 

CANADIAN BUSINESS CULTURE 
Quick start guide
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The products within the brand Kreal® reflect the lightness 
of nature, as all the products are made of natural material 
- aluminium in combination with wood. Based on years of 
research, Kreal presents new useful options of aluminium 
with a synergy of design and architecture in different 
open spaces in an innovative way. 

Social public spaces Kreal® ACTIVE and FIT - 
for active lifestyle for all generations

The quality design of open public spaces improves the 
attractiveness of urban centres and green areas, and 
contributes to the improvement of both the quality of 
life of city dwellers and urban sustainability. We believe 
that the urban green spaces and green infrastructure 
can make a significant contribution to people’s overall 
well-being and quality of life, as a part of their everyday 
experiences. 
Deliberately designed Social Public Spaces Kreal ACTIVE 
and FIT encourage all generations to engage themselves 
in physically active lifestyles and thus improve both 

personal and community well-being and health, including 
physical, social, economic and psychological dimensions, 
which are connected with individual and community 
learning, development and capacity-building, sense of 
place and cultural identity.
Advantages of Kreal equipment:
 adapted to the environment and users 
 modular - composed of elements that allow 

adaptation to changing needs - redesign 
 material resistant to external influences 
 modern and safe playground equipment, among 

which our NEW product of 2016: e-climber, which 
offers various ways of conquering the e-climbing wall 
in a smart way

 modern and safe outdoor fitness equipment for all 
generations, including fitness equipment for elderly 
people, designed in cooperation with Slovenian 
Institute of gerontology and intergenerational 
relations.

Each Public Space Kreal is unique 
and reflects the lifestyle of the 
users and of the local community. 
Since the needs to use the 
elements depend on gender, 

generation, intended purpose and region, the concept 
is designed to cover all of these aspects, enabling to 
create an intergenerational linking point for users, where 
different generations gather and share their knowledge 
and their valuable experiences. The modularity of the 
Kreal equipment makes possible to create different social 
public spaces: 
  CLASSROOM IN NATURE Kreal®- for learning, 

sharing knowledge and skills, relaxation and 
socialization, for local clubs, extracurricular school 
activities and other associations.

  Social public spaces Kreal®: ENTERTAINING and 
MARKET - for entertaining, leisure, gathering and 
socialization.

Kreal is inviting municipalities, tourist service providers 
(hotels, camping sites, resorts, …), elderly care homes, 
schools, kindergartens, universities and all other partners 
who DARE TO innovate and to co-create to contribute 
to solutions for better living environments. Let’s gather 
together!

www.kreal.eu

KREAL - CREATIVE ALUMINIUM
countless possibilities when designing open spaces

http://www.kreal.eu


www.kreal.eu 
Kreativni aluminij d.o.o. 
Tovarniška cesta 10, 2325 Kidričevo, Slovenia 
+386 2 7995 140, kreal@kreal.si
M e M b e r  o f  g r o u p  T a l u M

an innovative story that combines experts, 
several years of experience and research of 
the company Talum Kidričevo, which was 
founded over 60 years ago.

discover the  
creative aluminium

outdoor fitness 
circuit in municipality 
of piran, Slovenia

reCreAtion

GAtHerinG

entertAininG
PLAYinG 

LeArninG

fiTneSS bench –  
parallel barS

ouTdoor  
fiTneSS 

e-cliMbing  
wall
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Our path of entrepreneurship started in 2014 when 
we opened a company in Slovenia. Our purpose: 
give the young people an opportunity to acquire 
useful knowledge of entrepreneurship, getting to 
know other cultures and get the experience of living 
abroad for an affordable price. We have partnered 
with educators from Slovenia and Canada and 
started the brand Toronto Business Academy. 

Why Canada? 
Our first contacts with Canada started in 2013 
during our educational trip to Toronto where we 
were introduced to  John Doma.  John Doma is a 
successful businessman and a proud Slovenian who 
lives in Toronto. Besides managing his own company 
he also holds the function of the Slovenian Honorary 
Consul General in Toronto and maintains the 

connection with the Slovenian culture as much as 
possible, despite the fact that he never actually lived 
in our wonderful country under the Alps.
Our first impression of Canada was extremely 
positive: an orderly country, hard-working and 
friendly people and a prosperous economy. Too 
good to be true? Almost. As every thing Canada 
also has its downfalls, but in comparison with the 
advantages offered by the Canadian business 
environment those are negligible. John has 
helped, advised and worked hard to make sure 
we succeed. With great effort, we have finally 
established a business organization. Among the 
rest, this organization also informs about various 
opportunities offered by the Canadian living and 
business environment.

»We are full of ideas. We are young, 
creative, hungry of success.«

HOW WE STARTED DOING 
BUSINESS IN CANADA

Experience of three young  
Slovenians who opened their 
own company in Toronto

Toronto Business Academy are David Aleš, 
Juš Dobnikar and Jan Habat. Three young 
boys from Slovenia. We had dreams of 
working in the business world and then 
brought them to realization. We started 
in Slovenia and now we run a business in 
Canada. This is our story. 
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You start your company in Slovenia 
but you wish to do business in 
Canada. Where to start? 
From the start we worked through our Slovenian 
company, but we soon realized we have to be more 
brave. If you wish to do business in Canada you must 
open a company there or establish a connection 
with a local partner. We chose the first option. But 
what now? Who to ask for advice with all the steps 
before us? How to bring everything to realization?
We first expected hundreds of pages of documents 
and a great financial burden when registering the 
company in Canada. We were so wrong. We filled 
a few forms prepared for us by the lawyer, signed 
a few documents to open the bank account and 
we were in business already. It is not a surprise 
that Canada regularly scores as one of the world‘s 
friendliest countries for doing business. 

A financial shock – in a positive way! 
The financial perspective of starting the company 
was almost a shock for us. A simple limited liability 
company can be registered for just a few hundred 

dollars or euros, which already includes the lawyer‘s 
fee. On top of that, the regulations don‘t require any 
obligatory starting capital, which is especially useful 
for new businesses. Maybe the biggest obstacle was 
the rule that  at least 25% of company directors must 
be Canadian, but we took care of that successfully 
as well. 

It is always useful to acquire some information and 
contacts before starting the company registration 
process, so everyting goes smoothly. This is where 
John Doma and the Canadian Slovenian Chamber 
of Commerce come into play. For a really affordable 
membership fee the members receive all important 
information, advice and help. This way your entry to 
the Canadian market is even easier. The Canadian 
Slovenian Chamber of Commerce helped us a 
lot with opening of our business, including with 
contacts, so we could always access the right people 
for our needs. 

Yes, it is really all so simple.

TORONTO BUSINESS ACADEMY 
We organize educational programs in Canada through 
which young people from Europe acquire the basis of 
entrepreneurship, international business environment and are 
acquiring valuable experience in one of the world business 
centers – Toronto. Besides Canada, the Toronto Business 
Academy also organizes business schools on other continents. 
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The Slovenian Business Club was found-
ed in 2014 by successful entrepreneurs 
in search of new ways of thinking and 
acting, cooperation in foreign markets 
and the creation of a communication 
strategy with which to present their 
collective views on the economic devel-
opment of Slovenia. The members are 
hard-working self-starters with positive 
values who understand what it takes to 
succeed in business.  
They are the driving force of Slovenian society, 
they provide new jobs and consequently 
satisfaction and prosperity to employees, to 
their families and to the population in general. 
Honesty and transparency are core values of the 
Club and so the membership criteria are clear. 
All members set out on their path to success 
with their own ideas or by taking the helm of the 
family company.

Members of the SBC have joined forces, ceasing 
to act only as individuals and combining the best 
qualities of everyone involved.  
 
 

Although individuals can achieve much, a team 
effort can achieve even more. 

They strive to work in an organised way, 
cooperating and connecting with as many people 
as possible—not only in the business community 
at home and abroad, but also with groups and 
individuals who are committed in the way they 
operate or in what they believe to be genuinely 
concerned about working towards a better 
tomorrow for us all. The Club strives to show and 
prove to society as a whole, and to young people 
in particular that entrepreneurship is one of the 
ways we can contribute to the economic, social, 
and cultural development of Slovenian society 
and the state.

Slovenian Business Club - GIZ Ljubljana
Dunajska c. 119, 1000 Ljubljana
www.slovenianbusinessclub.si

THE SLOVENIAN BUSINESS CLUB
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Made in 
Slovenia

— CONVERTIBLE —  

www.xmas3.eu
Hand Crafted With Love and Nature

From the heart of Europe, 
with a touch of nature, 

beauty, craftsmanship and 
tradition and with the twist 

of the past and future. 

www.xmas3.eu
Hand Crafted With Love and Nature

From the heart of Europe, 
with a touch of nature, 

beauty, craftsmanship and 
tradition and with the twist 

of the past and future. 

Xmas3
• Pine wood
• Wooden Christmas tree
• Top quality Slovenian wood
• Easy Assembling
• Simple and elegant design
• Stylish, Sustainable and  

Eco-Friendly
• Delivery within two  

weeks time



MIK CANADA, 797 Lakeshore Boulevar east, Mississauga, Ontario L5E 1C8, Canada  • t 647 763 6145 • info@mikcanada.ca 
MIK, Celjska cesta 55, 3212 Vojnik, Slovenia  •  t +386 3 425 50 50  •  mik@mik-ce.si  •  mik-ce.si

Renovation of buildings: 
1. Energy Consumption analysis
2. Mock-ups (samples)
3. Analysis of energy consumption in test rooms
4. Assistance on receiving energy subsidy for hydro and gas
5. Turn-key renovation

For new buildings and tailor made projects we can prepare 
specific solutions that guarantee energy efficiency by using 
only the highest quality solutions for glazing and ventilation 
of buildings.

Innovative local ventilation system MIKrovent guarantees up 
to 87% of heat recovery at 100% air exchange.

• Competitive prices

• Energy savings

• Noise reduction

• Better air quality

• Longtime flawless use of 
our solutions and regular 
maintainence checks

YOUR BENEFITSOUR SOLUTIONS

HOTELS, NURSING HOMES, BUSINESS BUILDINGS...

Building accordance with 
LEED and Green Building 
standards.

How much money can 
you save with energy 
efficient renovation?

Adv-benefits-MIK-Canada-6x8inch-v4.indd   1 6/14/16   10:45 AM
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